T

RA A% A (2023) 75

KB A s R 2022 4F — (i AR
o A DR 1. 5 44 VP £ 3l A

BN A K AL

At —FTME L CRE AR T — AR R R0 S0 L)
(#5 (20190 8 5 ) XHHAEH, WA H TR — AR E FRE
B, AWHERMREZERE, RE CRABEKXF—RE
MRBRAERGEHE Y (B AREK (2020) 49 5 ) FXHEXK,
FRART 2022 F—i AR EFHRE LT TIE. & ¥ I ¥ ).
TR, FREFHRFERLTT, FELAT LRI RRK
ARV HE, FE CEARTEMB” %5 TTREN 2022 FRE IR



AR E R RELTERRE, T U (BARL 2 L),
SRR AR CRIXBEAF — AR R RS EHE %)
(RABR#Hx (20200 49 5 ) WA KRER, AEEMEFREZR.
AR ERFAA. QI RBRFFE. mBEAFFREER. R
SERAFA TR EFZLHENY X ET @A RAER, BRHHEE

FRAAT IO

Fif e BIXBHROR S 2022 F — IR AR E Fr AL TR AR LT A4 B

K XA S
2023 44 F1 6 H



B -

SR K 2% 2022 4R — AR}

Al ORFE I gl ik 44

% HF BT wEAL K REARA | B
1 TR F R + R TAEMHK (Construction Materials ) B 2| 23
2 A 3 A IR W7 3% & 44 % (International Marketing) x| B H W
3 ZERSE THY%R ¥ 5 B 1% 4L P2 (Digital Image Processing) x & Bl #% %
4 FRBFSIRFKR 4 f8 15 B AL 2 (Intelligent Information Processing Technique) #H 4 &l I
5 o 7 £] k% ( Entrepreneurship ) R BT v




RIXBEAFELBPAE 202344 Ffl 6 HE Kk




